Ashton Nath

ashtonnath@ufl.edu | 863-269-6883 | www.linkedin.com/in/ashtonnath | New York, NY

EDUCATION
University of Florida Gainesville, FL
B.S. Business Administration- Information Systems; Minor in Entrepreneurship, GPA 3.8 December 2027

Relevant Coursework: Business Analytics and Al, Business Finance, Stats for Business, Business Systems 1
Certifications: Securities Industry Essentials (SIE), Al Fluency and Agent Skills, Bloomberg Market Concepts,
Bloomberg Finance Fundamentals, Bloomberg Spreadsheet Analysis, BCG Strategy Consulting Certificate
Skills: Figma, Claude Code, GTM, TypeScript, React Native, PostgreSQL, SQL, HTML/CSS, Git, Blender
ENTREPRENEURIAL VENTURES

Bulletin, Campus Events Gainesville, FL.

Founder March 2026 — Present

® Designed, built, and shipped a native iOS campus events app solo, owning product, design, and engineering
end to end, taking the concept from zero to App Store submission in 5 months with a live beta with users.

e Built a custom 3D map engine from scratch rather than using Google Maps, rendering 10,500+ hand-baked
map tiles across four times of day with custom gesture physics, event pins, and landmark labeling.

® Architected a PostgreSQL backend with row-level security on every table across 46 migrations, shipping
realtime chat, push notifications, and an automated feed connecting verified campus events to the live map.

® Orchestrated Al coding agents across parallel sessions to ship 800+ commits and 29,000+ lines of TypeScript,
enforcing a migration review gate on every schema change and uniform moderation on every user-typed field.

Coconut, Ticket Marketplace Gainesville, FL

Co-Founder November 2025 — Present

e Conceptualized and co-founded a peer-to-peer ticket platform with built-in fraud prevention and verification,
designed to eliminate fraud in secondary ticket markets; building toward launch with a 50+ person waitlist.

e Lead product and design: designed 30+ screens end-to-end across buyer flow, seller flow, transfer system, and
listing UI in Figma, then built working HTML/CSS mockups and high-fidelity prototypes for beta testing.

® Drive brand identity and vision for Coconut, including go-to-market positioning and marketing strategies.
PROFESSIONAL EXPERIENCE

Ross Stores, Inc. New York, NY

Financial Location Planning Intern June 2026 — July 2026

e Supported the Location Planning team at Ross Stores (NASDAQ: ROST), a Fortune 200 off-price retailer with
$22.8B in fiscal revenue. Contributed to in-season plan reviews across $1M+ in merchandise inventory.

e Reconciled 20+ Regional Plans and Sales to identify outliers and exceptions, conducting hindsight style
analysis to flag discrepancies and maintain plan accuracy while giving feedback at the region level.

UF Career Connections Center Gainesville, FL

Career Events Ambassador August 2025 — Present

® Identified $5,000+ in outstanding balances from employer invoices, worked with accounting to recoup losses.

e Average 20+ hours per week supporting career events and employer relations, confirming registrations for
upwards of 350+ employers per fair and helping operations run smoothly from planning through day-of.

e Built 12+ recurring reports in Symplicity CRM for the Industry Engagement team, tracking employer
engagement levels, identifying Showcase employers, and assigning 75+ companies to account managers.

SCOR New York, NY

Risk & Claims Operations Intern June 2024 — July 2024

e Completed a summer program at SCOR, a global insurance reinsurer, supporting first notice of loss (FNOL)
claims routing across property and casualty teams while gaining exposure to financial services operations.

Ashton’s Treats & Snacks Polk County, FL

Food Sales & Marketing Entrepreneur August 2021 — May 2023

e Founded and managed a profitable snack business generating $4,500+ in total revenue and over $2,000 in profit
from a $20 investment, building over 150+ recurring clients by identifying market opportunities and products.

VOLUNTEER EXPERIENCE

Stop Children’s Cancer Gainesville, FL

Lead Financial Analyst September 2025 — March 2026

e Analyzed 2020-2025 financial statements and event revenue with the Executive Director, overseeing high six-
figure budgets, identifying cost-saving trends, and delivering reports that enhanced overall financial planning.



